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Abstract 
 
This study aimed to: 1) To study identities and cultural tourism potential in Bueng Kan province. 2) To 
study the participation of people in promoting cultural identities in Bueng Kan province. 3) To study 
tourist behavior of Thai and foreigners traveling on cultural tourism in Bueng Kan province. 4) To 
develop a strategic plan for the development of cultural tourism. The study was conducted by an 
integrated research methodology combining (Mixed-Method Research), quantitative research and 
qualitative research, using two types of data collection tools which are questionnaires for local 
philosophers, government agencies and private sector stakeholders related to cultural tourism. In 
addition, discussions (Focus Group) including questionnaires for the travelers and foreign tourists 
heading to Bueng Kan province were utlised. This was followed by conducting a content and discourse 
analysis, and analyzing data by using descriptive statistics with a computer program. The results 
showed that: 1) The cultural tourism of Bueng Kan has sufficient potential for development. There are 
3 types of the cultural identity of Bueng Kan province which are cultural attractions related to the belief 
and faith, architectural, cultural attractions and attractions related to local food culture 2) Local 
communities’ involvement in the promotion of cultural identities in Bung Kan province is at a very high 
level. 3) Most of the tourists are females representing 53.20%, and aged between 31-40 years old. The 
reason why Bueng Kan is famous for cultural trips is because it easy to access Laos and the preferred 
method of travel is a group of friends by private car and mainly during public holidays. The accessibility 
of the province was the most highly sought requirement. This was followed by other important aspects 
such as tourist destinations, facilities, advertising, tourism activities in tourist attractions, and 
accommodation availability. The authors argue that A Strategic Plan for the Development of Cultural 
Tourism Identities in Bueng Kan province should focus on the balance between tourists and the cultural 
identity of the area by applying needed tourism resources which need to consider the impact of tourism 
development for sustainability. 
 
Keywords: Cultural Tourism, Identity, People’s Participation, Tourist Behavior, Strategic Plan, 
Thailand  

 
 
Introduction 

Thailand's tourism industry in the past year of 2017 generated total revenues reaching up to 
2.76 trillion Baht and representing 20% of the gross domestic product (GDP) (Authority of 
Thailand, 2017), and the tourism authority has prepared a marketing plan for tourism since 
the beginning of 2018. Otherwise the revenue from foreign tourists was about 1.8 trillion Baht 
from the total number of foreign tourists which was approximately 35 million people. Moreover, 
revenues from the domestic tourism market in Thailand was 9.5 hundred billion Baht. It also 
predicted that the 2018 year would be a year in which Thailand's tourist industry faced huge 
challenges especially due to competition from several countries that give priority to tourism 
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marketing as well as different risk factors in international exchange rates and political unrest 
events in different regions across the world (Ministry of Tourism and Sports, 2017). 

Bueng Kan province is the seventy-seventh provinces of Thailand. Moreover, Bueng Kan has 
various tourism potentials both in tourist attractions and in accommodation, including a variety 
of tourism activities (Bueng Kan Provincial Office, 2018). These can cause the economic and 
social status of the province to grow continuously. Because of the province’s economic growth, 
Bueng Kan district in Nong Khai province was developed to become the seventy-seventh 
province of Thailand. Another distinctive characteristic of this province is the location of 
province’s borders with the Lao People's Democratic Republic. There is a border checkpoint 
that offers easy access to the Lao People's Democratic Republic and this provides more 
opportunities to develop and increase the huge tourism potential (Authority of Thailand, 2017). 

Close contact with neighboring countries and the developing of more border trade and 
investment in the future is another interesting advantage. In addition, the National Tourism 
Development Plan 2017-2021 has also indicated its current social and environmental 
responsibility (Office of the National Economics and Social Development Board: NESDB, 
2016). The conservation of tradition and traditional culture are growing in  popularity and more 
so from a tourist’s perspective. The concept of sustainable development has been sequentially 
transformed into an overall tourism industry and is modifying the management conditions 
concerning the capabilities of the nature, local community, traditions and cultures, lifestyle and 
well-being of the community. In addition, tourism must pay more attention to environmental 
responsibility and the resources available in the tourist area. Therefore, it is a great opportunity 
to find and create identity as well as enhance the image of cultural tourism of Thailand to be 
more recognized and accepted internationally (Ministry of Tourism and Sports, 2017). 

According from the current trend of cultural tourism and the growth of the tourist market in the 
Greater Mekong Sub-region (Botiş, 2017), cultural tourism is one of the models of tourism 
based on the special interests that have been popular with tourists (Meirinhos, et al., 2017). It 
also stimulates and promotes tourism in the region, including the economic and social 
development of the Northeast (Rich & Franck, 2016).  An analysis of both the internal and 
external environments of cultural tourism and development as a tourism strategy for economic 
and social development of the region is another strategy that will help the growing tourism of 
the Isan culture become more popular and help the locals in the area to generate income from 
tourism (Khlaikaew, 2015). This is a strategy for tourism development in Thailand, and it aims 
to help people in the area to have a career and earn income from tourism. Bueng Kan has a 
good identity and image for cultural tourism through cultural beliefs in many aspects such as 
faith, respect, and worship of the serpent. Moreover, this province also provides a blend of  
outstanding architecture of religious places and an exotic local food culture. Furthermore, 
combined with the adjacent geographical characteristics with the Mekong River, Bueng Kan 
is a border town with a rich cultural heritage and offers a good way to exchange the way of life 
between two neighbors on the Mekong River. In order to develop the tourism of Bueng Kan 
province, which is a new province in Thailand and the border town between the Kingdom of 
Thailand and the Lao People's Democratic Republic, it is necessary to promote employment 
and generate income for the community. Therefore, the researchers conducted this research 
on “the identity for cultural tourism of Bueng Kan province". The purposes of this study are as 
follows: 
 

• To determine the identities and cultural tourism potential in Bueng Kan province. 

• To study the participation of people in promoting of cultural tourism identity in Bueng  
   Kan province. 

• To study travel behavior of both Thai and foreign tourists traveling on cultural tourism in  
   Bueng Kan province. 

• To prepare a strategic plan for the development of cultural tourism identities in Bueng  
    Kan province. 
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Research methodology 

This study uses a mixed method model between quantitative and qualitative research. In order 
to get the most accurate information, two types of data collection tools were used in this study, 
which were structured interviews and focus group discussion using an open-ended 
questionnaire, according to quantitative research and qualitative research. The researchers 
then conducted a content and discourse analysis to propose a way to manage the cultural 
tourism identity of the province. 

Population and sample 
 

People in Bung Khan province 
 
The population of Bueng Kan province totals 411,789 people (Department of Provincial 
Administration, 2017). After that, the research samples were analyzed using the Taro Yamane 
formula (Yamane, 1973). Thus 400 samples of the data collection in this study were collected 
by means of a random sampling method. In addition, a quota sampling method, as shown in 
Table 1, determined the sample size. 
 

Table 1   People in Bung Khan province 

Sample Number of people (person) Number of sample (person) 

Bueng Kan District 89,718 252 
Si Wilai District 39,482 111 
Bung Khla District 13,389 37 

Total 142,589 400 
 

Local experts in the research area 
 
Local experts in the research area were included from each of Bueng Kan District, Si Wilai 
District, and Bueng Khla District. Structured individual interview techniques were used to 
collect the data. In addition, 5 people per district, totaling 15 people, were collected by using 
purposive random sampling method. 
  

Government agencies and private sector stakeholders. 
 
Government agencies and private sector stakeholders included chief executives and local 
administrators in the study area that emanated from each of Bueng Kan District, Si Wilai 
District, and Bueng Khla District, as well as tourism entrepreneurs related to cultural tourism. 
Structured individual interview techniques were used to collect the data. Moreover, 18 people 
were selected by using a purposive random sampling method, as shown in Table 2. 
 
 
 

Table  2 Government agencies and private sector stakeholders. 

No. Key Informant Number of 
sample (person) 

1 Governor of Bueng Kan province (or representative) 1 
2 Director of the Tourism Authority of Thailand, Udon Thani provincial offices (or 

representative) 
1 

3 Director of Ministry of Culture, Bueng Kan province (or representative) 1 
4 Director of Ministry of Tourism and Sports of Bueng Kan province (or 

representative) 
1 

5 President of Tourism Business Association, Bueng Kan province (or 
representative) 

1 

6 District Chief of Bueng Kan province (or representative) 1 
7 District Chief of Si Wilai District (or representative) 1 
8 District Chief of Bung Khla District (or representative) 1 
9 Tourism business entrepreneurs (or representative) 10 

Total 18 
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Group of Thai and foreigner tourists who had traveled in the province 
 
 
The amount of Thai and foreigner tourists who had traveled in Bueng Kan province was 
137,455 peoples (Authority of Thailand, 2017). The research samples were analyzed using 
the Taro Yamane formula (Yamane, 1973). Some 400 samples of the data collection in this 
study were collected by using a random sampling method. In addition, a quota sampling 
method, as shown in Table 3, determined the sample size. 
 

 
Table 3 The number of tourist samples in Bueng Kan province 

 

 
Research instruments 
 
The interviews form for local experts consisted of 4 parts, which were 1) Interviewee’s 
information 2) Overview of cultural tourism in Bueng Kan province 3) Identities and potential 
of cultural tourism in Bueng Kan province and 4) Comments and suggestions.  The interview 
form for government agencies and private sector stakeholders related to cultural tourism 
consisted of 5 parts, which were: 1) Interviewee’s information 2) The role of personnel, public 
and private organizations involved in cultural tourism in Bueng Kan province 3) Overview of 
cultural tourism in Bueng Kan province 4) Identities and potential of cultural tourism in Bueng 
Kan province and 5) Comments and suggestions. 
 
A questionnaire for the people in Bueng Kan province consisted of 4 parts, which were 1) 
Personal information of local residents 2) The participation of local residents in promoting 
cultural tourism identity in Bueng Kan province 3) The identity of the cultural tourism attractions 
of Bueng Kan province 4) Comments and suggestions. 
 
A questionnaire for Thai and foreigner tourists who had traveled in Bueng Kan province 
consisted of 3 parts which were 1) General information of the respondents 2) Tourist behaviors 
3) The needs of tourists in the development of cultural tourism of the province 4) Comments 
and suggestions. 

 

Measuring instruments 
 
Measuring the reliability of the questionnaire was by finding Coefficient Alpha value by 
Cronbach's approach. The sample size was 40 people equalled 10% of the questionnaire. The 
test results showed that the Coefficient Alpha is greater than 0.8, which can be used to collect 
data (Rohwer, 2010; Hall, et al., 1997). Measuring the reliability of the interview form was by 
finding the Index of Item-Objective Congruence value or IOC. In order to find the index of OIC, 
the questionnaires were sent to 3 experts to determine content validity (IOC). The results 
showed that IOC values of the interview form was more than 0.67, which can be used to collect 
data (Srisa-ad, 2010). 

 

Data collection 
 
Primary data were collected from the questionnaires of the population in Bueng Kan province 
and groups of tourists from Thailand and foreign countries who had traveled in the province. 

Types of tourists Number (person) 

Thai tourists 397 
Foreigner tourists 3 

Total 400 
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Interviews were held with local experts in the research area, government agencies and private 
sector stakeholders and in small group meetings (Gruber, et al., 1978). 
 
Secondary data collection was collected from the study of concepts and theories related to 
cultural tourism identity, cultural economy, creativity, tourist behaviors, community 
involvement, planning and development of tourism markets. In addition, contextual data of 
Bueng Kan province which was collected from research papers, academic journals, booklets, 
books, theses and related research, both nationally and internationally, including the study of 
information from Internet media with clear and reliable source of information were used. 

 

Data analysis 
 
The data from questionnaires were analyzed with descriptive statistics by a computer program. 
Then, the researchers analyzed the interview data by means of content and discourse analysis 
methods. After that, they applied the results from 1) Identity and cultural tourism potential 2) 
Local residents’ participation in promoting cultural tourism identity 3) Tourism behavior of Thai 
tourists and foreigners who had traveled on cultural tourism in Bueng Kan province to perform 
the data synthesis and propose a strategic plan for the development of cultural tourism 
identities in Bueng Kan province (Yvette & Turner, 2003). 
 

 
Results 
 
The results of the study of identity and cultural tourism potential in Bueng Kan 
province. 
 
Identity and cultural tourism potential in Bueng Kan province consisted of the culture of the 
community living in the border city, which has been trading between the two banks of the river, 
namely one in Thailand and one in Laos which has created a similar cultural identity whether 
the way of life by faith, beliefs, the unique local cuisine, or outstanding architecture. The 
differences between the areas are the key to attract tourists to visit the province. These can 
be analyzed as follows: 
 

Local beliefs and faith: the way of life and the culture along the Mekong river banks, faith and 
beliefs in the stories related to the serpent are all a part of local culture. All these aspects have 
caused the interest in local traditions and attracted many tourists to inter alia, the Serpent 
Rocket Festival, Rocket Festival, Lai Reua Fai tradition and the Long Boat Racing Festival. 
 

Local cuisines: Bueng Kan province, is located next to the Mekong river bank, and has a 
distinguishable lifestyle including both Thai and Laos traditions. In addition to Thai and Laotian 
living in the border areas and the exchanging of cultures, the Vietnamese are also considered 
part of the local culture mix of Bueng Kan province. When the food culture of Bueng Kan 
province was mentioned, besides the spicy and salty tastes of Northeastern food, there are 
many Vietnamese dishes such as Vietnamese Spring Rolls, Vietnamese Noodle Soup, Grilled 
Sticky Rice, French Bread Laos and Vietnam Recipe, which are also some of the famous local 
food of the Thai province. 
 

Outstanding architecture: The famous and well-known tourist attractions include the "Kaeng 
Ahong" scenic spot for the "Mekong River Basin" at Wat a-Hong Silawas Khai Si, Mueang 
Bueng Kan District or Phu Thok, a sandstone mountain where the location of Wat Chetima 
Khiri Wihan at the foot of the mountain, and a wooden bridge are built up to the mountain are 
in existence. These are considered to be "Amazing" tourist attractions of Bueng Kan. 
Moreover, these places are not only remarkable with magnificence and which fill one with 
wonder, but also serve as landmarks of Buddhism in the city of Bueng Kan and have done so 
for a long time. 
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The diversity in the culture helps Bueng Kan in cultural tourism development as it 
accommodates many domestic and foreign tourists. Cultural tourism promotion and the 
development of Bueng Kan province is also an important tool to improve the quality of life of 
local communities with various accruing economic benefits, and also social and cultural 
benefits that cause an increase in the investment in the community. What impresses tourists 
and is expected when traveling to Bueng Kan province is the identity of cultural tourist 
attractions. Whether the tourist attractions are associated with belief, faith, famous culinary 
aspects or outstanding architecture tourist attractions. Cultural tourism encourages exchanges 
of learning knowledge between the community and tourists, and enables local communities to 
be proud of their cultural heritage. An effort must thus be made in order to attempt to raise 
awareness of the environmental consciousness of locals and foreigners and subsequent 
generations so as to ensure sustainability. 
 

The potential of cultural tourism based on the cultural identity of Bueng Kan province is ready 
for tourism development and can create the needed difference in cultural tourism. For 
example, architectural cultural attractions, cultural attractions related to the belief and faith, 
cultural attractions related to local food culture or the combination of those tourism activities 
will all serve to to create a variety of tourism routes and destinations and hopefully meet and 
exceed the expectation of all visitors. 
 

The results of the study of public participation in promoting cultural tourism identities 
in Bueng Kan province 

 
The results of the public participation in promoting of cultural tourism identities in Bueng Kan 
province found that local communities participated in promoting of cultural identities and this 
was at a very high level. When considering each aspect we found that the highest level of the 
participation of local communities was at the attitude level of people in the community. This 
was followed by seven high level aspects of participation in an average order from the most 
to the least which are attitude, accessibility, accommodation, tourism activities in tourist 
attractions, facilities and advertising respectively. 
 

The identities of cultural tourism in Bueng Kan province aspect found that the overview 
characteristic was the most important. When considering each aspect we found that tourist 
attractions where representing the identity of cultural tourism in Bueng Kan province and are 
important at every level. Sorted by average in descending order these include cultural 
attractions related to the belief and faith, architectural cultural attractions and cultural 
attractions related to local food culture, respectively. 
 

The results of the tourism behavior of Thai and foreign tourists traveling for cultural 
tourism in Bueng Kan province  
 
Concerning the general information of tourists, it was found that most of the visitors were 
female (53.20%), aged of 31-40 years (32.80%), Thai nationality was 99.20%, married status 
was 54.50%, graduated with at least a Bachelor's degree was 49.80%, company officers was 
21.20%, with an income of 15,001 baht/month - 20,000 Baht/month was at 30.00% 
 

Travel information from tourists found that most tourists intended to explore cultural tourism at 
Bueng Kan province and then cross over to Laos (37.80%), travelling as a group was 36.50%, 
travelling by private car was 48.00%, traveling during public holiday was 50.00%, two days 
duration trips was 49.20%, travel expenses between 5,001 – 10,000 Baht during the trip was 
at 49.00%. 
 

The behavior of tourists traveling for cultural tourism in Bueng Kan province is important and 
we found that most tourists have a reason to choose to travel to this province because of its 
convenient access to Laos which was the case for 44.20% of respondents. Most visitors 
thought that the distinctions of cultural tourism in Bueng Kan province are remarkable 
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characteristics of cultural tourism, that is the cultural distinction between the two sides of 
Thailand - Laos, representing 41.80 percent of respondents views. Most of the travelers were 
interested in cultural destinations related to beliefs and faith representing 41.00 percent of 
responses. Most tourists appreciated the historical value representing 28.00%. Most tourists 
considered that the identities of cultural tourism of Bueng Kan province are the cultural tourist 
destinations related to belief and faith and this aspect was at 46.20%. Most tourists expected 
an original and authentic visit at the tourist attraction representing 37.00 percent of 
respondents. 
 

The activities that most tourists were interested in participating in were cultural and traditional 
activities within local communities and this accounted for 42.20 percent of respondents. Most 
visitors followed the cultural tourism information available of Bueng Kan province through the 
main website of the Tourism Authority of Thailand representing 41.00%. All the tourists thought 
that cultural tourism in this province could be recognized for the good image of cultural tourism 
to tourists representing 100.00%. Most visitors thought that what created the identity of cultural 
tourism memories in Bueng Kan province were cultural tourism activities representing  
44.80%. Moreover, the aspect that the tourists mentioned required greater focus on in the 
development of cultural tourism in Bueng Kan province was the management of learning in 
tourism with a special emphasis on identities and culture which accounted for 38.00% of 
responses. 
 

The requirements of travelers visiting cultural tourism in the Bueng Kan province aspect of the 
questionnaire found that tourist demands were at a high level in general. When considering  
each aspect we found that accessibility was the most important requirement level. This was 
followed by six other high level aspects of requirements in an average order from the most to 
the least which were found to be tourist destinations, attitude, facilities , advertising, tourism 
activities in tourist attractions, and accommodation respectively. 
 
The strategic plan for developing of cultural tourism identities in Bueng Kan province 
 
This consisted of the following three strategies: 
 
Tourism products strategy 
 
             Creating cultural tourism identities:  

o Procedure: Presenting the local cultural tourism by using cultural identities of each 
area. Creating cultural tourism routes on the basis of local identities including the 
cultural destinations related to beliefs and faith route, cultural attractions related to 
local food culture route and outstanding architectural cultural attractions route. 
Project duration 1 – 3 years. 

o The results: The area will have a variety in cultural tourism routes. Get a clear image 
of cultural tourism of Bueng Kan province and stimulate tourists to travel in the area 
more than is presently the case.  

o Responsible person: Government agencies and private sector stakeholders related 
to cultural tourism. Academic tourism offices and local tourism entrepreneurs. 
 

             Enhancing the potential of cultural tourism destinations: 
o Procedure: Analyzing and evaluate the status of cultural tourism destinations. 

Improving the facilities and infrastructure to accommodate tourists. Improving the 
landscape of the tourist attractions. Project duration 1 – 3 years. 

o The results: Enhancing the quality of cultural tourism will increase the number of  
tourists this also increasing both direct and indirect local income and elevating local 
utilities. 

o Responsible person: Government agencies and private sector stakeholders related 
to cultural tourism. Academic tourism offices and local tourism entrepreneurs. 
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Human Resource Development for Tourism Strategy 
 

    Encourage the participation of the local communities: 
o Procedure: Analyzing the attitudes of the local communities. Study the requirements 

and benefits that local communities should receive from tourism. Tourism 
knowledge management processes focused on tourism by the community. 
Establishing high school student tourist guide projects. Project duration 1 – 3 years. 

o The results: Strengthening of the local community. Improving the quality of life of 
local communities from the benefits accruing from tourism. Encouraging the local 
youth to play a role in promoting cultural tourism and cultural inheritance of local 
identities. 

o Responsible person: Government agencies and private sector stakeholders related 
to cultural tourism, academic tourism offices, local tourism entrepreneurs and local 
communities. 
 
Enhance professional skills of tourism personnel: 

o Procedure: Provide foreign languages training for tourism personnel by focusing on 
English and other language skills in the ASEAN Economic Community. Provide 
knowledge of tourism management training. Project duration 1 – 3 years. 

o The results: Increasing the number of people who are knowledgeable and skillful in 
tourism activities and increasing the number of community-based tourism 
personnel. 

o Responsible person: Government agencies and private sector stakeholders related 
to cultural tourism, Academic tourism offices, local tourism entrepreneurs and local 
communities. 

 

Public Relations Strategy 
 
           Expanding access channel to both domestic and international tourists: 

o Procedure: Providing website to guide cultural tourism in Thai-English languages. 
Providing brochures or leaflets to guide cultural tourism in Thai-English languages. 
Organizing personal communication training by using the direct communication skills 
with tourism processes. Project duration 1 – 3 years. 
o The results: Increasing convenient access to the tourist market and this can help 
keep track of the situation in the tourism market and in  any changes in tourists’ 
behaviors. Acquiring local community workers who can effectively present their tourism 
products in the own community and have an income from this. 
o Responsible person: Government agencies and private sector stakeholders related 
to cultural tourism, Academic tourism offices, local tourism entrepreneurs and local 
communities. 

 

Conclusion and discussion 
 
The strategic plan for the development of cultural tourism identities in Bueng Kan province 
comprises of the establishment of a strategic plan, which is destination-branding strategy. It 
consists of 3 supporting strategies including a tourism product strategy, a human resource 
development in tourism strategy and finally, a public relations strategy. The five envisaged 
project plans comprise of: 1) the plan to create an image of cultural tourism identities, 2) a 
plan to enhance the potential of cultural tourism attractions, 3) a plan to promote the local 
community’s participation, 4) the plan to promote the professional skills of tourism and 5) an 
expansion plan for channeling access for both domestic and international visitors. 
 

Bueng Kan province is the seventy-seventh provinces of Thailand that has the outstanding 
tourism potential, especially in cultural tourism due to the geography of Bueng Kan province 
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which is adjacent to the Mekong River, and forms the border between Thailand and Laos. 
These aspects provide for the diverse and interesting culture of the border town. Furthermore, 
when combined with the local community that has an interest in tourism development to 
promote the identity of the area and improve the quality of life of the community, these are 
important considerations (Guerrón, 2015). This is consistent with the study by Gelbman and 
Timothy (2011) about border town complexity, its tourism and international exclaves. 
Boundary communities in the two border countries (Haverbeck, 2006) often find the diversity 
in their lives as intermediaries between two cultures, two societies and two economies 
(Hughes, 1996), which affects the cultural identity of the border region (McIntosh & Goeldner, 
1986). These factors illustrate the potential of places to promote tourism in border regions 
(Verite, 2002) and this is one of the popular travel patterns at the present time. As mentioned 
in Ferreira and Perks (2018) study from authenticity to significance, tourism on the frontier of 
the cultures and places is a future trend of tourism and is focusing on getting more involved 
with the tourist community and assuming more responsibility for the tourism environment they 
travel in (Anglin, 2015).   
 
Travelers like to travel to discover the true value of their travel experiences and the support 
they get is important (Bresner, 2014). Also critical are the principles of sustainable 
development, heritage conservation, cultural diversity (Samsudin & Maliki, 2015; Verite, 
2002), while understanding the localization issues and respect for the local community are 
essential (Chami, 2018). Such aspects bring the opportunity for travelers and also the locals 
to develop themselves more than merely travelling (Anglin, 2015). This is consistent with the 
study of frontier tourism and retracing mythic journeys (Runyowa, 2017) who said that traveling 
to a border city has a strong motivation factor (Lew, 2014) and can attract the attention of the 
tourists because of an ambition in the study of history (McCarthy, 2013), the challenge of the 
journey (De la Barre, 2013) and the inspiration to find a wonderful travel experience (Duran, 
2012). Especially the history of a place and its legendary myths are the main discussion points 
between tourists and these have an influence on the decision making process in travel to a 
distant area or travel to a border city (Hughes, 1996). 
 

Local communities’ participation in the promoting of cultural tourism identities of Bueng Kan 
province was found to be very high. When considering each aspect we found that the highest 
level of the participation of local communities was the attitude of people in the community 
(Chambers, 2009; Njovo & Makacha, 2018). The following are the seven high level aspects of 
participation (Gedecho & Guangul, 2017) given in an average order from the most to the least, 
which are accessibility (Light, 2007), accommodation (Soper, 2007), tourism activities in 
tourist attractions (Burns, 2006), facilities (Van Rekom & Go, 2006), advertising and respect 
(World Tourism Organization, 2006). 
 

The identities of cultural tourism in Bueng Kan province aspect found that the overview facet 
is the most important. When considering each aspect it was found that tourist attractions where 
representing the identity of cultural tourism in Bueng Kan province and these are important at 
every level. Sorted by averaging in descending order they are included as: cultural attractions 
related to the belief and faith (Timothy, 1995), architectural cultural attractions (Sanchez, 
2009) and cultural attractions related to local food culture (Wurzburger, et al., 2009). 
 
The relationship between public participation and cultural tourism identities in Bueng Kan 
province has a high level of relationship overall. When considering each aspect in the 
relationship between public participation and cultural tourism identities in Bueng Kan province 
it was found that, there are three aspects in the participation of local communities at a high 
level which are 1) Accessibility (Duran, 2012) 2) Accommodation (Grydehøj, 2012) and 3) The 
tourism activities in tourist attractions (Hunter, 2011). In addition, there are four aspects of the 
participation of local communities at quite high levels in an average order from the most to the 
least, which are 1) Attitude (Riganti, 2010) 2) Tourist attractions (Cave, 2009) 3) Facilities 
(Picard, 2008) and 4) Advertising (Palmer, 2007). The results summary of the hypothesis 
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found that public participation contributes immensely to the cultural identity of Bung Kan 
province. 
 

Most of the tourists who answered the questionnaires intended to explore cultural tourism at 
Bueng Kan province and then aimed to cross into Laos. Most travelers think that the main 
draw in cultural tourism of this province is the cultural distinction between the Thailand and 
Laos communities which also corresponds to what was mentioned by Haverbeck, (2006) and 
the town is a place that has its own identity (Yaapar, 2005), namely agreed upon  by Govers 
and Go, (2004), the diversity of the community (Erikson, 2003), the convenience of moving 
back and forth (Carville, 2003)  and the language diversity also makes this border area a 
popular tourist destination (Hampton, 1998). Although it is far away, for tourists it is a journey 
which offers a challenge and stimulates great excitement (Stebbins, 1997).  
 
The most popular tourist attraction is the cultural tourism destinations related to belief and faith 
(Oakes, 1993). This also corresponds to the aforementioned 6 A's elements of the tourist 
attractions (Jafari, 1987) and cultural heritage attractions are one of the attractions that tourists 
visit (Nocca, 2017). Most tourists appreciate the historical value of such places and think that 
the cultural tourism identities of Bueng Kan province are a cultural tourism attraction related 
to belief and faith (Chen & Rahman,  2018). Most tourists have great expectations when 
traveling on a cultural trip (Mitchell & Shannon, 2018) and Bueng Kan province is a traditional 
and authentic tourist attraction (Stratan, et al., 2015) accordingly thus mentioned as one of the 
elements in promoting tourism (Lynch, 2011). The authenticity aspect which is the original 
nature of tourism resources is vital (Su, et al., 2018) and it is a key factor in heritage tourism 
(Frías-Jamilena, et al., 2017) because it can convey the evolution of local communities living 
in tourism destinations (Liang & Chan, 2018) including their cultures and diverse traditions 
(Bujdosó, et al., 2015). Most tourists are interested in attending cultural (Shishmanova, 2015) 
and traditional activities (Esiyok, et al., 2017) with local communities (Vana & Malaescu, 2016) 
and follow up on the cultural tourism news of Bueng Kan province through the main website 
(Torre & Scarborough, 2017) of the Tourism Authority of Thailand.  
 
All visitors think that the cultural tourism in this province can be recognized for the image of 
cultural tourism attractions in portrays to tourists (Matei, 2015). One may ask, what can create 
a good memory for tourists to identity of cultural tourism in the province other than cultural 
activities? (Weaver, et al., 2017). Most tourists think that the province should focus on the 
development of cultural tourism (Guedes & Jiménez, 2015). There must also be a learning of 
management in the tourist area (Zakaria, et al., 2014), focusing on key issues (Lussetyowati, 
2015). The identity and culture are also important elements of tourism promotion (Korunovski 
& Marinoski, 2012) that tourism activities can promote (Lynch, et al., 2011)and create good 
interaction between tourists and local communities (Korunovski & Marinoski, 2012). In cultural 
tourism, there is thus an opportunity to create mutual exchanges which bolster the  
understanding of the identity of the local community at the destination (Raptis, et al., 2018). 
 

The strategic plan is consistent with the study of Lingle, (1993) who has said that tourism is a 
tool for promoting peace (Lee, 2016) and alleviating poverty (Arbieu, et al., 2017). Local 
communities play an important role in tourism development (Altunel & Erkurt, 2015). 
Therefore, any tourism development planning should focus on four issues, which are: 1) 
opportunities to facilitate community tourism through local participation (Rodzi, et al., 2013). 
2) Alternative tourism management brings income to the local (Gnoth & Zins, 2013). 3) 
Community tourism is a combination of direct tourism benefits (Thurnell-Read, 2017). 4) 
Waste disposal is the main obstacle for tourism in the community (Hsu & Huang, 2016). Local 
peoples participation is a tool for tourism development (World Tourism Organization, 2004), 
which consists of four elements: 1) attitude of local people (Hsu & Huang, 2016) 2) 
Participatory engagement mechanism (Yang, 2011) 3) Benefits from tourism (Ampavat, 2015) 
4) The problem of local participation (Azmi & Ismail, 2016).  
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The result is that the local people have a more positive attitude towards participating in tourism 
promotion (Cohen, 1985). Accordingly, the suitability of the community environment must take 
into account the mechanisms of management (Yeniasır & Gökbulut, 2018; Ballesteros & 
Ramirez, 2007). The researchers conducted research on community participation in tourism 
management at Bu Sai Homestay, Wang Nam Khiao District, Nakorn Ratchaseema province 
and they mentioned that the local community plays a key role and participates in effective 
tourism development (Berg & Houtum, 2003). It makes people feel owned by tourism 
resources, so they have the right and duty to care (Coltman, 1989).  
 
The tourism development on the basis of local cultural identities is in accordance with studied 
identity (Camelia, et al., 2016), local culture (Över, 2016), and the application to local products 
to increase economic value and cultural tourism (Yvette & Turner, 2003) in the Northeastern, 
Central and South. It is said that local art is an identity presenter and it shows the way of life 
of local communities (Haverbeck, 2006). Bringing those values and applying them in tourism 
does not reduce their value or importance (Jensen, 2004), but also leads to the continuation 
and development of local creative tourism (Lingle, 1993). 
 

In addition, the Strategic Plan for the Development of Cultural Tourism Identities in Bueng Kan 
province also corresponds to studies by Richards, (1996) and the linkages among biodiversity, 
livelihood and tourism (Nyaupane & Poudel, 2011). The five key factors to better 
understanding the interaction between conservation of biodiversity (Kearney, 1998). 
Development of local quality of life is decentralization local communities (Runyowa, 2017). 
Strengthening the community (Ferreira & Perks, 2018), distribution of local benefits (McIntosh 
& Goeldner, 1986), conservation of natural diversity (World Tourism Organization, 2004), 
environmental services and local facilities development (Myra, 2005) are all essential 
considerations. Moreover, consistent with studies on monitoring and an evaluation tool for 
tourism destinations (Smith, 2009), which examines and assesses the impact of local tourism 
and the surrounding communities, this is a tool that help create sustainable development in 
the tourist destinations (Reisinger & Turner, 2003).  
 
Mostly, monitoring and evaluating the impact of local tourism need to be analyzed as the main 
issues worth noting (World Tourism Organization, 2006) and these consist of the local tourism 
resources (Njau & Losaru, 2017), the interaction between the community and the tourism 
activities (MacCannell, 1984), maintaining treatment and preservation of their unique and local 
identities (Chami, 2018). In addition, the social and economic issues that affect the quality of 
life of local communities in tourist destinations must be very carefully considered (Timothy, 
1995). 
 

Acknowledgement: This study received a funded for research from the National Research Council of Thailand, 
Khon Kaen university 2013. 
 

 
 References 
 
 

Aliaǧaoǧlu, A. (2008). A typical place to battlefield tourism: Gallipoli peninsula historical 
national park [Savaş alanlari turı̇zmı̇ ı̇çı̇n tı̇pı̇k bı̇r yer: Gelı̇bolu yarimadasi tarı̇hı̇ mı̇llı̇ parki]. 
Milli Folklor, 10(78), 88 - 104. 

Anaya, M.L. (2014). The Egypt of America. Yucatan and the historical oblivion in the birth off 
Mexican tourism [El Egipto de América. Yucatán y el olvido histórico en el nacimiento del 
turismo Mexicano]. Memorias, 23, 52 - 75. 

Antonescu, A. & Stock, M. (2014). Reconstructing the globalisation of tourism: A geo-
historicall perspective. Annals of Tourism Research, 45, 77 - 88. 

http://www.ajhtl.com/


African Journal of Hospitality, Tourism and Leisure, Volume 8 (1) - (2019) ISSN: 2223-814X  
Copyright: © 2019 AJHTL /Author/s- Open Access- Online @ http//: www.ajhtl.com 

 

12 
 

Aykin, S.M. (2011). A common tourism policy for the European Union: A historical 
perspective. Controversies in Tourism, 23 - 40. 

Batalova, L.V. & Merzlyakova, G.V. (2017). Historical overview of children's and youth sport-
and-health tourism in udmurt republic. Teoriya i Praktika Fizicheskoy Kultury, 2, 56 - 58. 

Bhattacharjee, S. (2018). Community perception towards biodiversity conservation and eco-
tourism in imperiled landscapes of erstwhile Closed Areas of western Rajasthan, India. 
African Journal of Hospitality, Tourism and Leisure, 7(2), 1-13. 

Bujok, P., Klempa, M., Porzer, M., Jelínek, J. & Janečková, N. (2015). Example of the 
development and changes in tourism presented on historical growth of the city of Hodonín. 
International Multidisciplinary Scientific GeoConference Surveying Geology and Mining 
Ecology Management, SGEM, 1(5), 345 - 352. 

Camp, S.L. (2013). From Nuisance to Nostalgia: The historical archaeology of nature tourism 
in Southern California, 1890-1940. Historical Archaeology, 47(3), 81 - 96. 

Cayla, N., Gauchon, C. & Hobléa, F. (2016). From tourism to geotourism: A few historical 
cases from the French Alpine foreland. Geological Society Special Publication, 417(1), 199 - 
213. 

Cernaianu, S. & Sobry, C. (2017). The development of winter sports tourism in Romania –a 
historical approach. European Journal of Tourism Research, 16, 8 - 18. 

Çetiner, O. & Gökyilmaz, A.C. (2011). Evaluation of the sustainability on cultural heritage and 
environmental factors in architecture from a tourism point of view: Ayvalik historical city 
center. Environmental Earth Sciences, 179 - 186. 

Clark, I.D. (2014). An historical geography of tourism in Victoria, Australia - Case studies. An 
Historical Geography of Tourism in Victoria, Australia - Case Studies, 1 - 21. 

Confino, A. (2010). Dissonance, normality, and the historical method: Why did some 
Germans think of tourism after may 8, 1945?. Life After Death: Approaches to a Cultural and 
Social History of Europe During The 1940s and 1950s, (Cambridge University Press, 
2003),323 - 348. 

Czortek, P., Delimat, A., Dyderski, M.K., Zięba, A., Jagodziński, A.M. & Jaroszewicz, B. 
(2018). Climate change, tourism and historical grazing influence the distribution of Carex 
lachenalii Schkuhr – A rare arctic-alpine species in the Tatra Mts. Science of the Total 
Environment, 618, 1628 - 1637. 

Erdogan, N. & Tosun, C. (2009). Environmental performance of tourism accommodations in 
the protected areas: Case of Goreme Historical National park. International Journal of 
Hospitality Management, 28(3), 406 - 414. 

Esen, O., Gundogdu, I.B. & Çorumluoglu, O. (2011). Constitution of historical and cultural 
inventory for tourism information systems - a case study from Manavgat. 11th International 
Multidisciplinary Scientific Geoconference and EXPO - Modern Management of Mine 
Producing, Geology and Environmental Protection, SGEM 2011, 2, 369 - 376. 

Estelaji, A., Sadeghian, H., Baghal, R.G.D., Bakhshi, S.L.K. (2011). The role of tourism web 
in the development of historical cities case study: Yazd Historical city. Recent Researches in 
Mechanics - Proc. of the 2nd Int. Conf. on FLUIDSHEAT'11, TAM'11,Proc. of the 4th WSEAS 
Int. Conf. UPT'11, CUHT'11,  353 - 358. 

http://www.ajhtl.com/


African Journal of Hospitality, Tourism and Leisure, Volume 8 (1) - (2019) ISSN: 2223-814X  
Copyright: © 2019 AJHTL /Author/s- Open Access- Online @ http//: www.ajhtl.com 

 

13 
 

Fistola, R. & La Rocca, R.A. (2018). Slow mobility and cultural tourism. Walking on historical 
paths. Green Energy and Technology, Part F12, 301 - 322. 

Frost, W. (2014). National parks, rainforests and tourism in Australia: An historical 
perspective. Rainforest Tourism, Conservation and Management: Challenges for 
Sustainable Development, 40 - 52. 

Fulbrook, M. (2009). Historical tourism: Reading Berlin's doubly dictatorial past. Memory 
Culture and the Contemporary City,  126 - 144. 

Gabdrakhmanov, N.K. (2016). Historical and cultural heritage in tourism development: The 
case of Republic of Tatarstan. International Business Management, 10(22), 5273 - 5279. 

He, J.B. & Wang, Z. (2014). On development and innovation of tourism resources of historical 
and cultural city in Jingdezhen. Applied Mechanics and Materials, Volumes 675-677, 1275 - 
1278. 

Hoffman, M.T. & Rohde, R.F. (2007). From pastoralism to tourism: The historical impact of 
changing land use practices in Namaqualand. Journal of Arid Environments, 70(4), 641 - 658. 

Holder, J.S. (2014). The Caribbean tourism organization in historical perspective. Tourism 
Marketing and Management in the Caribbean, 20 - 27. 

Hronček, P. & Rybár, P. (2016). Relics of manual rock disintegration in historical underground 
spaces and their presentation in mining tourism. Acta Montanistica Slovaca, 21(1), 53 - 66. 

Hull, J.S. (2015). The French Shore Historical Society: Creating new tourism experiences for 
visitors. The Social Side of Tourism: The Interface between Tourism, Society, and the 
Environment: Answers to Global Questions from the International Competence Network of 
Tourism Research and Education (ICNT), 59 - 70. 

Ismagilova, G.N., Gafurov, I.R. & Safiullin, L.N. (2015). Using historical heritage as a factor 
in tourism development. Interdisciplinary Behavior and Social Sciences - Proceedings of the 
3rd International Congress on Interdisciplinary Behavior and Social Sciences, ICIBSoS 2014, 
17 - 21. 

Ismagilova, G.N., Safiullin, L.N. & Bagautdinova, N.G. (2014). Tourism development in the 
region based on historical heritage. Life Science Journal, 11(6), 363 - 367. 

Jurík, L., Húska, D., Tátošová, L., Gubáňová, M. & Ochmanová, L. (2012). Historical heritage 
and its potential for tourism in Stiavnica mountains [Historické dedičstvo a jeho potenciál pre 
turistiku v štiavnickych vrchoch]. Proceeding of Public Recreation and Landscape Protection 
- Hand in Hand 2012,  69 - 74. 

Kastenholz, E., Carneiro, M.J., Peixeira Marques, C. & Lima, J. (2012). Understanding and 
managing the rural tourism experience - The case of a historical village in Portugal. Tourism 
Management Perspectives, 4, 207 - 214. 

Kelner, S. (2013). Historical perspectives on diaspora homeland tourism: "Israel Experience" 
education in the 1950s and 1960s. Diaspora, Indigenous, and Minority Education, 7(2), 99 - 
113. 

Kim, S. (2015). Understanding the Historical and Geographical Contexts of Food Festival 
Tourism Development: The Case of the Tatebayashi Noodle Grand Prix in Japan. Tourism 
Planning and Development, 12(4), 433 - 446. 

http://www.ajhtl.com/


African Journal of Hospitality, Tourism and Leisure, Volume 8 (1) - (2019) ISSN: 2223-814X  
Copyright: © 2019 AJHTL /Author/s- Open Access- Online @ http//: www.ajhtl.com 

 

14 
 

Klempa, M., Tesařík, P., Bujok, P., Jelínek, J. & Porzer, M. (2015). Tourism potential of the 
forgotten unique historical sites in Šumperk area - Třemešek Domain (Czech Republic). 
Geojournal of Tourism and Geosites, 16(2), 165 - 178. 

Kristiánová, K. & Štěpánková, R. (2012). Historical and cultural values of forest landscape in 
Iliašovce, Spiš Region - Protection and presentation for tourism. Proceeding of Public 
Recreation and Landscape Protection - Hand in Hand, 93 - 97. 

Lamich, D., Marschalko, M., Yilmaz, I., Bednářová, P., Niemiec, D., Durďák, J., Kubečka, K. 
& Duda, R. (2016). Utilization of engineering geology in geo-tourism: few case studies of 
subsidence influence on historical churches in Ostrava-Karvina District (Czech Republic). 
Environmental Earth Sciences, 75(2), 1 - 12. 

Louhapensang, C. & Kangkhao, S. (2018). Innovative Application Software for Tourism 
Safety in World Heritage Site Si Satchanalai Historical Park. ACM International Conference 
Proceeding Series, 89 - 93. 

Lynn, M. (2011). Defining social tourism and its historical context. Social Tourism in Europe: 
Theory and Practice, 18 - 34. 

Ma, L. & Lew, A.A. (2012). Historical and geographical context in festival tourism 
development. Journal of Heritage Tourism, 7(1), 13 - 31. 

Magombo, A., Rogerson, C.M. & Rogerson, J.M. (2017). Accommodation services for 
competitive tourism in Sub-Saharan Africa: Historical evidence from Malawi. Bulletin of 
Geography, 38, 73 - 92. 

Matoga, Ł. & Pawłowska, A. (2018). Off-the-beaten-track tourism: a new trend in the tourism 
development in historical European cities. A case study of the city of Krakow, Poland. Current 
Issues in Tourism, 21(14), 1644 - 1669. 

Melis, D. (2017). Tourism as sustainable regeneration opportunities of smaller historical 
centres [Il turismo come opportunità di rigenerazione sostenibile dei centri storici minori]. 
Architecture, City and Environment, 11(33), 181 - 196. 

Miller, J.S. (2006). Mapping the boosterist imaginary: Colonial Williamsburg, historical 
tourism, and the construction of managerial memory. Public Historian, 28(4), 51 - 74. 

Ministry of Tourism and Sports. (2016). ASEAN tourism strategic plan 2016 -2025. Bangkok: 
Ministry. 

Ministry of Tourism and Sports. (2017). National tourism development plan 2017--2021. 
Bangkok: Ministry. 

Ministry of tourism and Sports. (2018). The strategies of Ministry of tourism and sports 2018-
2022. Bangkok: Ministry.  

Mitchell, R. (2011). Old boars and time-worn cloisters: Attacks on early Victorian historical 
discourses and heritage tourism in R. H. Barham's The Ingoldsby Legends. Clio, 40(3), 331 
- 354. 

Munson, S.O. (2017). Tourism collections in the archives of the Wisconsin Historical Society. 
Journal of Tourism History, 9(2), 270 - 273. 

Naoi, T., Airey, D., Iijima, S. & Niininen, O. (2007). Towards a theory of visitors' evaluation of 
historical districts as tourism destinations: Frameworks and methods. Journal of Business 
Research, 60(4), 396 - 400. 

http://www.ajhtl.com/


African Journal of Hospitality, Tourism and Leisure, Volume 8 (1) - (2019) ISSN: 2223-814X  
Copyright: © 2019 AJHTL /Author/s- Open Access- Online @ http//: www.ajhtl.com 

 

15 
 

O'Donovan, M. & Carroll, L. (2011). Going Places: The Historical Archaeology of Travel and 
Tourism. International Journal of Historical Archaeology, 15(2), 191 - 193. 

O'Gorman, K.D. (2010). Historical giants: Forefathers of modern hospitality and tourism. 
Giants of Tourism, 3 - 17. 

Okura, F., Kanbara, M. & Yokoya, N. (2012). Fly-through Heijo palace site: Historical tourism 
system using augmented telepresence. Proceedings of the 20th ACM International 
Conference on Multimedia, 1283 - 1284. 

Pirselimoʇlu Batman, Z., Demirel, Ö. & Kurdoʇlu, B.Ç. (2016). Ecology-based tourism 
potential of Altindere Valley (Trabzon-Turkey) in regards to the natural, historical and cultural 
factors. International Journal of Sustainable Development and World Ecology, 23(3), 233 - 
244. 

Pitkänen, K. & Vepsäläinen, M. (2006). The changing historical dimensions of lake tourism 
at Savonlinna: Savonlinna – the pearl of lake Saimaa. Lake representations in the tourist 
marketing of Savonlinna. Lake Tourism: An Integrated Approach to Lacustrine Tourism 
Systems, 67 - 82. 

Pratt, S. (2013). Estimating tourism impacts using cge models: A historical review and future 
developments. Handbook of Tourism Economics: Analysis, New Applications and Case 
Studies, 471 - 492. 

Priandani, N.D., Tolle, H., Hapsani, A.G. & Fanani, L. (2017). Malang historical tourism guide 
mobile application based on geolocation. Proceeding of ACM International Conference, 98 - 
101. 

Réau, B. (2014). The historical social science of tourism. Journal of Tourism History, 6, 210 
- 222. 

Salehipour, A. (2010). Preservation of natural and historical values in sustainable 
architecture of creative tourism complex of Aab-Ask, Iran. World Academy of Science, 
Engineering and Technology, 66, 1316 - 1321. 

Salinas, E., Mundet, L. & Salinas, E. (2018). Historical Evolution and Spatial Development of 
Tourism in Cuba, 1919–2017: What is Next?. Tourism Planning and Development, 15(3), 
216 - 238. 

Sari, Y., Kozak, M. & Duman, T. (2006). A historical development of "IT" in tourism marketing. 
Progress in Tourism Marketing, 33 - 44. 

Sawada, A., Yoshida, T., Horii, H., Horii, M. & Hayashi, M. (2014). Reducing costs of 
knowledge transfer in tourism development using historical materials. Hospitality, Travel, and 
Tourism: Concepts, Methodologies, Tools, and Applications, 3, 1299 - 1309. 

Seaton, P. (2015). Taiga dramas and tourism: historical contents as sustainable tourist 
resources. Japan Forum, 27(1), 82 - 103. 

Shafaei, F., Mola, F. & Mohamed, B. (2015). Impact of historical-cultural tourism on 
sustaining community tourism: The case of Kerman, Iran. Asian Social Science, 11(15), 187 
- 196. 

Spirou, C. (2018). Social forces and the evolution of tourism: A historical framework of urban 
change. Loisir et Societe, 41(1), 68 - 80. 

Stein, R.L. (2016). StolenHomes: Israeli tourism and/as military occupation in historical 
perspective. American Quarterly, 68(3), 545 - 555. 

http://www.ajhtl.com/


African Journal of Hospitality, Tourism and Leisure, Volume 8 (1) - (2019) ISSN: 2223-814X  
Copyright: © 2019 AJHTL /Author/s- Open Access- Online @ http//: www.ajhtl.com 

 

16 
 

Steinbrink, M. (2012). 'We did the Slum!' - Urban poverty tourism in historical perspective. 
Tourism Geographies, 14(2), 213 - 234. 

Tadayuki, K. (2014). The historical process of the establishment of Kayan Tourism in 
Northern Thailand: Rethinking the framework of anthropology of tourism. Japanese Journal 
of Southeast Asian Studies, 51(2), 267 - 296. 

Tamaari, T., Watanabe, K. & Kondo, A. (2012). Development of digital museum for urban 
design of historical tourism: Case study of Shouzui ruins. AIJ Journal of Technology and 
Design, 18(39), 721 - 726. 

Tang, X. (2017). The historical evolution of China's tourism development policies (1949–
(2013) – A quantitative research approach. Tourism Management, 58, 259 - 269. 

Thanvisitthpon, N. (2016). Urban environmental assessment and social impact assessment 
of tourism development policy: Thailand's Ayutthaya Historical Park. Tourism Management 
Perspectives, 18, 1 - 5. 

Tourism Council of Thailand. (2018). Thailand tourism confidence index 2018. Bangkok, 
Thailand: Tourism Council of Thailand. 

Varfolomeyev, A., Korzun, D., Ivanovs, A., Soms, H. & Petrina, O. (2015). Smart Space 
based Recommendation Service for Historical Tourism. Procedia Computer Science, 77, 85 
- 91. 

Vatwongsathip, P., Rittippant, N. & Sharp, A. (2018). Study on environment impact of tourism 
industry in historical zone in Meuang District, Nan Province, Thailand. GMSARN International 
Journal, 12(3), 151 - 157. 

Wang, D., Niu, Y., Lu, L. & Qian, J. (2015). Tourism spatial organization of historical streets 
- A postmodern perspective: The examples of Pingjiang Road and Shantang Street, Suzhou, 
China. Tourism Management, 48, 370 - 385. 

World Tourism Organization (UNWTO). (2018). Thailand: Country-specific. Madrid, Spain: 
UNWTO. 

World Tourism Organization (UNWTO). (2018). Tourism statistics. Madrid, Spain: UNWTO. 

Xie, Y.F., Li, L., Guo, Y.D., Sun, X.P. & Zhang, Y.J. (2016). Sustainable tourism-oriented 
conservation and improvement of historical villages in the urbanization process: A case study 
of nan'anyang village, shanxi province, China. Urbanization and Locality: Strengthening 
Identity and Sustainability by Site-Specific Planning and Design, 187 - 203. 

Yago, F.J.M., Puche, A.M. & Puche, S.M. (2018). The holidays of historical origin as an 
instrument to promote tourism in a peninsular Southeastern border area [Las fiestas de 
origen histórico como instrumento para fomentar el turismo en un espacio de frontera del 
Sureste peninsular]. Boletin de la Asociacion de Geografos Espanoles, 76, 247 - 275. 

Zhang, R., Zhang, Y., Liu, X., Yin, Q. & Yang, L. (2017). Analysis of the population 
displacement phenomenon under tourism economy development in Chinese historical areas: 
Based on social exchange theory. International Review for Spatial Planning and Sustainable 
Development, 5(1), 86 - 103. 

 
 
 
 
 

http://www.ajhtl.com/


African Journal of Hospitality, Tourism and Leisure, Volume 8 (1) - (2019) ISSN: 2223-814X  
Copyright: © 2019 AJHTL /Author/s- Open Access- Online @ http//: www.ajhtl.com 

 

17 
 

 
 
 
 

http://www.ajhtl.com/

